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BY SUSAN FRIESEN

COVID-19 has af-
fected economies, 
supply chains and 

retailers around the world. 
The retail landscape has 
shifted so your holiday mar-
keting plan should as well. 
So, as we head into the 2020 
holiday shopping season, 
here are 3 ways to ensure 
your small business stands 
out from the competition 
and reaches your target 
audience effectively.

How Will COVID-19 
Impact Holiday Shopping?

COVID-19 is a global 
crisis that has affected 
economies, supply chains 
and retailers around the 
world. Your customers’ pur-
chasing decisions this fall/
winter may look completely 
different from what they 
did last year.

As marketers, we’ve had 
to pivot our strategies in the 
face of COVID-19.

Those tried-and-true 
marketing tactics that 

worked for us before may 
not anymore. No matter 
what type of small business 
you have, it’s crucial to real-
ize that because the retail 
landscape has shifted, your 
holiday marketing plan 
must too.

Take a look at these re-

cent stats from Think with 
Google:

• 56% of Canadian shop-
pers say the pandemic will 
affect how they’ll shop for 
the holidays this year. Al-
most 65% of those who plan 
to shop this season said 
they will shop online more 

than they did in previous 
seasons.

• 73% say they will 
browse for gift ideas online 
and not in-store.

So, as we head into the 
2020 holiday shopping 
season, here are 3 ways to 
ensure your small business 

stands out from the com-
petition and reaches your 
target audience effectively.

1. Embrace communica-
tion.

Communication is always 
important, and even more 
so when customers may 
have health and safety 
concerns around in-person 
shopping.

Contactless buying and 
curb side pickup are already 
incredibly popular, so 
expect that to continue into 
the holidays and beyond.

As part of your holiday 
marketing plan, think about 
how you can share these 
types of advantages with 
your customers, whether it’s 
a blog or adding keywords 
like “curb side pickup” to 
your social media posts and 
paid ads.

Before you share your 
seasonal messaging with 
people, make sure your in-
ventory is up to date. Many 
shoppers will be search-
ing online for products or 

services with the keywords 
“available near me” before 
heading out.

You don’t want someone 
to drive over to your shop 
because they saw a trendy 
toy on your website or 
loved an outfit they saw was 
“available near me,” only 
to arrive and find out that 
you don’t actually have it in 
stock.

I’m sure there are many 
other examples of how CO-
VID-19 will impact holiday 
shopping.

For example, Indigo 
Books & Music has closed 
15 stores since March. This 
year, the focus will be on 
online shopping and private 
in-store shopping hours.

READ: How to Create an 
Email Marketing Campaign 
Your Audience Will Love

An email newsletter 
campaign can be an essen-
tial part of your marketing 
plan, and not just during 
the holidays.
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I Will Do My Part
This year has been 

a challenge to say 
the least for every-

one. We’re in the midst of 
the holiday season and it 
doesn’t even feel like it is 
November. For many the 
Covid-19 crisis and the 
election have taken their 
toll and now it’s at a differ-
ent level for our communi-
ties.

If ever hope was needed 
it is now. This community 
and this state has lost lives, 
lost livelihoods and has 
lost hope. The divisiveness 
that has ensued has been an 
added deterrent to that lost 
hope. We seem to have lost 
our way.

Conservative versus 
liberal; moderate versus 

progressive and even es-
sential versus nonessential 
has been what you see in 
the media and on the social 
networks. This is what we 
have become! It seems a 
person is either with you 
or against you, without any 
compromise.

This in itself is selfish, 

when one cannot have a 
different set of values as 
the next person. This is 
divisiveness at its best. Fam-
ily members not talking to 
each other, friends doing 
the same and unfriending 
on the social networks (my 
personal favorite disgust-
ing act), what has become 
of us?

Underneath it all, this 
man has hope and this man 
believes in this community 
and in this country enough 
to do his part. I will abide 
by local and state mandates. 
I will respect our leaders 
and continue to fight for 
what I believe is moral and 
right, I will continue to 
advocate for small business, 
economic development and 

job creation in our com-
munity and state. I will 
continue to be a voice for 
the poor in our community. 
I will do my part.

You see, we must begin 
to work together to rebuild 
our lives, livelihoods, busi-
nesses and communities. 
We must hold our leader-
ship accountable and our 
expectations of them should 
be greater than ever before. 
They must listen to all us, 
their constituents, not just a 
few of them. Their agendas 
must be all inclusive, that 
means everyone!

We must quit breaking 
each other’s hearts by fill-
ing our televisions, radios, 
newspapers, social net-
works with negativity. It’s 

time to lift each other up! 
The spirit of Las Cruces and 
Doña Ana County is about 
family, friendships, com-
munity, service for others 
and fellowship.

I humbly ask you all to do 
your part, to fight for our 
community. We can begin 
by lifting up our neighbors 
and patronizing and sup-
porting local businesses and 
calling on our leaders and 
sharing our concerns and 
especially our needs with 
them. We can do this, we 
just have to do our part.

God bless you and your 
families always. And God 
bless Las Cruces, Doña 
Ana County, New Mexico 
and the United States of 
America.

F R O M  T H E  C H A I R M A N

LORENZO
ALBA, JR.
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entertained.
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We provide snapshots of the news with our eBulletin, 
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F R O M  T H E  P R E S I D E N T

Divisions in America!
America’s voice was 

heard! Everyone 
should be extremely 

proud of the magnitude of 
Americans who voted in 
the 2020 elections, in spite 
of having a pandemic raging 
out of control. Regardless of 
who won or lost, the Ameri-
can people were truly victori-
ous. They made a conscious 
decision to exercise their 
constitutional rights and 
voted in massive numbers.

In the total election count 
for 2016 just under 139 
million people voted in 
the presidential elections. 
According to Michael Mc-
Donald of the US Elections 
Project the 2020 election 
year will see over 150 mil-
lion people that will have 

gone to the polls or over 62 
percent participation.

Americans from every 
party turned out to vote 
in 2020, like we have not 
seen in over a100 years. 
We showed the world that 
democracy can still work, 

even in times like these. 
If you had the privilege to 
vote, volunteer at the polls 
or even worked on a cam-
paign, thank you.

I am very proud that so 
many Americans came out 
and voted in this election 
cycle. However, I find my-
self with an extreme amount 
of unhappiness. Unfortu-
nately, the 2020 election is 
exposing many Americans 
sowing the seeds of division 
in our nation. The country 
appears to be more divided 
on so many issues than any 
other time in history.

Our nation is in a ter-
rible gridlock over social 
issues, race, gender, health, 
climate, and the economy. 
These divisions have created 

battlefields of arguments be-
tween close friends, relatives 
and even with members in 
the same household. Some 
social media sites have 
become war zones filled 
with disrespectful and dis-
gruntled comments based 
on someone’s opinion. It’s 
okay to disagree with some-
one’s opinion and attack 
their opinion, just please 
restrain from attacking their 
character.

The mere fact of seeing 
far too many Americans 
with the opinion that the 
Coronavirus is a hoax. They 
still refuse to wear a simple 
mask to help save lives. I 
am sure most of us know 
someone or have personally 
lost a good friend, a relative 

or a family member due to 
this pandemic and yet there 
is still a divided opinion on 
whether or not to wear a 
face covering.

We are the people of the 
United States of America! A 
melting pot of good people 
that is quickly becoming a 
boiling pot of massive resis-
tance to be united.  We’ve 
all come from every kindred, 
tribe, and nation to live in 
this great country we all call 
America. This is our nation 
that we are blessed to call 
home. We will survive these 
difficult times and absolutely 
we will stand together united.

2020 has been a challeng-
ing year, mostly due to the 
horrible pandemic that has 
dictated our lives in ways 

that many of us have never 
experienced. Many citizens 
of Las Cruces and Doña 
Ana County have lost their 
businesses, their jobs and 
even loved ones. However, I 
am confident that soon we 
will see that shining beacon 
of light that will give us the 
inspiration to do better and 
be better.

Allow me to end by saying 
“Please support our busi-
ness community and shop 
locally, this holiday season. 
Gift cards are an excellent 
Christmas gift and is just 
one simple way to support 
our businesses economy.

May you and your loved 
ones be blessed with good 
health, love, peace, and hap-
piness this holiday season.”

CURTIS
ROSEMOND

LAS CRUCES HISPANIC 
CHAMBER OF COMMERCE
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Get your Bulletin at home
If you’re not already 
receiving the Las Cruces 
Bulletin at your home, call 
today to subscribe for just 
$58 a year. 
Or if you do receive the 
Bulletin, maybe you have 
a friend or loved one who 
would like to receive it.

1740-A Calle de Mercado, Las Cruces
575-524-8065

www.lascrucesbulletin.com

Call the Bulletin today, 
at 575-680-1841, or email 
circulation director 
Teresa Tolonen, 
teresa@lascrucesbulletin.com
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Richard Coltharp never mentions 
you-know-what 

page 6

Local swim squad brings home  
some gold 
page 30

NEWS Beware of scams in times of 
COVID-19 
page 4

Graduation may be postponed, but the very class of graduates from the 

Burrell College of Osteopathic Medicine will soon be headed out to begin 

their residency programs all over the United States, with 41 of them staying 
right here in the southwest region. See the full story on page 3. 

AND THEY’RE OFF!
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If  you plan to visit  our hospital,  your primar y care provider or an 
urgent clinic,  please call  ahead before you go and let them know if  

you are experiencing symptoms related to COVID-19.

The award-winning ABC 
comedy “Modern Family” airs 

its series finale Wednesday.

The Pritchett-Dunphy band is breaking up: 
‘Modern Family’ signs off

6 x 4” ad

2 x 5.5” ad

April 3 - 9, 2020
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Entertainment Guide
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Amana Lifetime Warranty
Last AC You’ll Every Buy

Lic #380200 • 4.38 kw • $36,000 financed at 2.99% is combo 
price $89.94 for 18 months then re-amortize OAC.
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WARRANTY

$89.94
A MONTH

COMBINED
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YOUR Business is OUR Business!

By DEBBI 
MOORE
GLCCC CEO/

President

At the 
printing of  
this publica-

tion, we will be just a few 

short days away from Easter 

2020. This holiday finds us 

facing a much different cel-

ebration than prior years.  

Easter egg hunts will be 

smaller, held in backyards 

or not held at all. Religious 

celebrations will be viewed 

on our computers, smart 

phones or televisions instead 

of  attending in person. Fam-

ily gatherings will be much, 

much smaller. Yes, things are 

different, aren’t they?

It goes without saying that 

the definition of  “business as 

usual” and “normalcy” have 

taken on drastic new mean-

ings with the COVID-19 virus. 

First and foremost, the health 

of  our neighbors is weighing 

heavy on our hearts. To stop 

the spread of  this dreaded 

virus, drastic measures have 

been taken to keep our com-

munity healthy.  In these 

moments of  ever changing 

information, we find our-

selves trying to separate 

truth from fiction. Holding 

on to faith, rather than giv-

ing into fear, becomes over-

whelming at best. Remember 

that sometimes, the brightest 

lights are found in the dark-

est of  times.
We have come face to face 

with this world-wide pan-

demic and our hearts break 

to know we have lost loved 

ones to this terrible virus. 

We have “social distanced,” 

stayed home, canceled gath-

erings and postponed events. 

We have had to give up shak-

ing hands, giving hugs and 

overall personal interactions. 

We have learned that life 

is fragile in so many, many 

ways.  We have seen our 

economy come to an abrupt 

stand still and our neighbors 

lose their jobs. We stare at 

the future with anxiety, brac-

ing ourselves for our journey 

into the unknown.
As I have set up my home 

office and begun my new 

“normal,” at least for now, I 

became keenly aware of  the 

silence in my home. The loss 

of  my husband 18 months ago 

came back to me in such an 

overwhelming tidal wave, as 

if  I had returned to the very 

day of  my loss.  I was suddenly 

“alone” with a brand new 

definition. As the days have 

gone into weeks and I have 

spoken with people over the 

phone and via social media, it 

dawned on me that the feeling 

many of  us are experiencing 

is indeed grief. We are griev-

ing all that was routine to us. 

We are grieving lack of  cer-

tainty. We are grieving. And 

just as I have moved forward 

for the past 18 months, one 

step at a time, we will do the 

same…moving forward to-

gether as a community.

We have seen the loss of  

being able to walk into a place 

of  business, dine-in at a 

restaurant or meet a friend 

for coffee. We have seen the 

heartbreak in business own-

ers’ eyes as they have had to 

make the hardest of  decisions 

with regards to their staff. We 

have seen our children see a 

new norm in their education 

‘Las Cruces Strong’ bolstered
by ‘Las Cruces Kindness’

See STRONG | 3
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The Pink Moon is one of the traditional names of the April full moon, according to Native American 

lore. It is also called the Full Sprouting Grass Moon, Egg Moon and, among coastal tribes, Full Fish 

Moon. It is the first full moon of the spring. The April full moon is also called the Paschal (“the 

passing over”) Full Moon and is the full moon that determines what date Easter will be designated 

each year. This year’s full “Pink Moon” came at 8:35 p.m. MDT Tuesday, April 7. Easter is Sunday, 

April 12. Here’s a thought to bring both together: try dying some of this year’s Easter eggs pink!
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“Born Wild: Earth Day 
Live” airs Wednesday 

on National Geographic 
and Nat Geo Wild.

Programmers mark 50 years 
of Earth Day
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Local news and
Thank you, Las Cruces

By now it should be no surprise.
We watched and reported as you 

raised millions of dollars to fight 
breast cancer through the Tough Enough 
to Wear Pink campaign, named the most 
successful of its kind in the nation.

We watched and reported as you were 
named the most giving and charitable 
market in America.

We watched and reported as you 
responded with action and compassion 
during the migrant crisis of 2019.

And now we watch and report as Las 
Cruces reacts and responds to something 
none of us has any experience with.

As soon as it was announced schools 
would be closing two extra weeks at spring 
break to fight the spread of the COVID-19 
virus, our citizens and businesses sprung 
into action to ensure those children had free 

or at-cost meals if needed.
Local funds and programs were 

established almost immediately to help 
those who lost work when businesses were 
forced to close. 

In the meantime, even though a 
community as friendly as ours doesn’t 
enjoy it, we’ve done a good job keeping our 
distance from each other. New Mexico’s 
rates of infection are lower and less deadly 
than almost any state in the country. It’s 
nice to be rated highly in something good 
for a change.

Unfortunately, the numbers will likely 
continue to rise before they drop. Our 
thoughts and prayers will be with those 
families affected.

Still, our community will carry on. We will 
carry on through the crisis, as businesses and 
individuals work to help us through.

And we will carry on after the crisis, 
working to re-build what has been lost. 
And a lot has been lost.

Thanks to you, the Las Cruces Bulletin 
has been part of this community for 50 
years, and even though there has been lots 
to be proud of in that half-century, this 
could prove to be this great city’s finest 
moment. 

Hang in there, and keep washing those 
hands.

Look for the Las Cruces Bulletin every 
Friday at newsstands and in your 
driveway. Check us out 24/7 at
www.lascrucesbulletin.com.
And to subscribe to our email newsletter, 
the eBulletin, send a request to
ian@lascrucesbulletin.com.
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‘Art With Heart’  
enlivens community  

page 19

Tracey Bryan  
finds reasons to  

be grateful  
page 25

NMSU pitching in 
on virus fight   

page 3
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STARS, STRIPES AND SOLIDARITY

STARS, STRIPES 
STARS, STRIPES AND SOLIDARITY
AND SOLIDARITY

Residents of Las Cruces’ La Plata Drive are flying their American flags in support of those on the front lines of the battle against COVID-19. “I decided that my 

husband and I would fly our American flag until this pandemic is over as a positive show of support for the citizens of this country and the belief that we will 

get through this together,” said resident Susie Coker. “Most of the folks on our street agreed to do the same. It is so nice to look up and down our street and 

know that we neighbors are supporting each other, as well as our community and country.”

The Perfect Treat
For Any Occasion!

BISCOCHITOS
Official State Cookie of New Mexico

MEXICAN WEDDING CAKES
EMPANADAS

CHOCOLATE CHIP 
PECAN COOKIES

OREJAS

Call or visit us online to place orders 
and schedule pickups! We ship!

(575) 644-4138
WWW.BISCOCHITOS.NET

580 S. Valley Dr. Suite 200
Las Cruces, NM 88005



What a year this has been for all of us! 
Spaceport America started 2020 on a 
high note when we welcomed Virgin 

Galactic’s SpaceShipTwo to Spaceport America in 
February. Although COVID-19 has slowed down 
progress and forced us to postpone some launches, 
we are still looking to end the year with the same 
excitement we started with.

New Mexico is about to become the third state 
in the country to host human spaceflight! Virgin 
Galactic has been gearing up for this next test 
flight, expected between November 19-23, all year. 
This flight will see two of their pilots reach the edge 
of space (over 50 miles above sea level) and return 
safely to Spaceport America. This is the start of a 
pivotal moment in the commercial aerospace in-
dustry in New Mexico. We are disappointed that we 
cannot invite spectators to this historical event, but 
we are excited to share the images and news with 
you once the test is complete. 

Did you catch the Virgin Galactic Mothership 
VMS Eve over the cities of Las Cruces, Hatch, 
Truth or Consequences and Elephant Bute on No-
vember 3? The education packets that accompanied 
this flight are available, along with other STEM 
activities, from our website SpaceportAmerica.
com/Education. 

Spaceport America is home to four on-site ten-
ants. Virgin Galactic is our largest and employs 
over 170 people locally. AeroVironment is our 
newest tenant and they have also had a success-

ful year completing construction of their airstrip 
and testing area in early summer and holding two 
tests of the high-altitude platform station (HAPS) 
Sunglider craft. AeroVironment have had at least 
35 members of staff working at Spaceport America 
and hope to employ more in 2021. 

SpinLaunch have been constructing the world’s 
largest evacuated centrifuge on the southern point 
of Spaceport America. This will be used to test 
technologies used for “kinetic launch,” whereby 
non-rocket technologies are used for the first stage. 
At least 55 full-time employees work out at the site 
and we are expecting testing to begin next summer. 

UP Aerospace has been launching rockets to 
the Karman line from Spaceport America since 
2006. Although they have not been able to launch 
this year, they have been to Spaceport America to 
conduct engine testing ahead of flights expected in 
the spring. 

We have also welcomed customers from across 
the globe this year to hold unmanned aerial vehicle 
testing, rocket launches and rocket motor testing at 
Spaceport America. We had a full calendar in the 
spring that had to be postponed but we are hopeful 
to bring back more events, launches and the annual 
Spaceport America Cup in 2021 once the pandemic 
is more under control.  

You can keep up to date with all the events at 
Spaceport America by visiting our website Space-
portAmerica.com and joining our news-burst to 
receive direct emails. 

NM to become the third state to host 
human spaceflights at Spaceport America 

Liliana, 8 and Nathaniel, 5 of Monte Vista Elementary School
watch the Virgin Galactic Mothership VMS Eve fly over head.

COURTESY PHOTO COURTESY PHOTO

COURTESY PHOTO

Virgin Galactic Mothership VMS Eve Virgin Galactic Mothership VMS Eve
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HOLIDAY, FROM PAGE 1
Sending consistent 

newsletters to your follow-
ers gives you the ability to 
develop a “Know, Like and 
Trust” relationship with 
them that will dramatically 
increase your brand visibil-
ity and market reach.

Yet many business own-
ers and entrepreneurs pass 
up this golden opportunity 
to build relationships and 
increase sales. Are you one 
of them?

I’m sharing some reasons 
why your small business 
should create an email 
marketing campaign and 
offering tips to help you 
increase open rates.

2. Think local and light-
weight shopping.

While lockdown shop-
ping boosted Amazon’s 
revenues by 40%, many 
consumers have been trying 
to shop locally as much 
as possible. According to 

BDC’s research, 97% of Ca-
nadian consumers choose 
to buy local to support the 
local economy.

This isn’t about just push-
ing local products or ser-
vices on your target audi-
ence. It’s about telling your 
brand story, whether you’ve 
been serving customers in 
the same small town for 40 
years or are a new startup 
supporting charitable sea-
sonal initiatives.

Become part of your 
community, and make sure 
that whatever you’re selling 
locally provides real value to 
your customers. People do 
want to support local busi-
nesses this season, but that 
doesn’t mean they’ll sacrifice 
quality or convenience.

During the 2020 holiday 
shopping season, also think 
“lightweight.” The majority 
of Canadians will be home 
in December, rather than 
travelling to see family or 

going on a vacation. Con-
sider what that means for 
gift-giving:

Consumers will likely be 
looking for small gifts to 
ship to loved ones that they 
can’t see in person.

People will be receptive 
to free or discounted ship-
ping offers.

Gift certificates and gift 
cards could be the most 
popular presents of 2020.

Are there some ways you 
can target your audience 
with lightweight and local 
products this year?

3. Adjust your offerings.
I spoke above about the 

shift to more lightweight 
gifts, but what about the 
gifts themselves?

With so many home-
bound families this year, 
people who previously 
bought things like vaca-
tions, tickets to events or 
formal shoes/clothing as 
gifts will need some other 

ideas.
Think about how you can 

reach your target audience 
with replacements for gifts 
that don’t make sense in the 
current climate.

For example:
 An entrepreneur in the 

hospitality industry could 
offer an  “experience in a 

box” for customers who 
can’t travel right now.

 A clothing retailer could 
focus more on casually chic 
clothing people can wear in 
or out of the home, rather 
than on high heels and fes-
tive dresses.

 A sporting goods retailer 
could highlight solo sports 

like skiing and swimming in 
newsletter campaigns, to en-
courage socially distancing 
folks to get out into nature.

For example,  Crate West 
packages BC experiences 
into gifts you can give to 
loved ones, and they won’t 
even have to leave the house!

How can you adjust your 
offerings to give your cus-
tomers something unique 
and timely in the 2020 
holiday shopping season?

I like to always say that 
with big challenges come 
big opportunities. While 
we’ll have to wait and see 
exactly how COVID-19 
impacts holiday shopping, 
we do know that the better 
prepared we are as small 
business owners, the better!

I hope this Holiday Mar-
keting Guide for Business 
helps you have a successful 
season!

To your business success , 
Susan Friesen

EL PRÓSPERO       5NOVEMBER / DECEMBER 2020



F R O M  T H E  L O S  A M I G O S  C H A I R

Serving during time of crisis
Since the pandemic 

began in March, 
United Way of 

Southwest New Mexico 
has worked to support the 
response and recovery ef-
forts in the Southern region 
of our State. United Way’s 
role in the community is 
to understand community 
needs and respond and 
recover in the near-term as 
we reimagine and rebuild 
more resilient communities. 
We have seen an outpour-
ing of great work as our 
local partner agencies have 
leveraged resources, forged 
new partnerships, and 
elevated their relevance in 
these uncertain times. 

With emergency assis-
tance as an integral part of 
our mission at the United 
Way of Southwest New 
Mexico, this time of crisis 
has provided an opportu-
nity for our organization 

to re-establish our role as 
a funder to many local or-
ganizations in our commu-
nity. In the recent months, 
we have worked on two 
different funding initiatives 
with some of our partners 
such as the Community 
Foundation of Southern 
New Mexico, Casa de 
Peregrinos, and the Las 
Cruces Hispanic Chamber 
of Commerce.

The Community Foun-
dation of Southern New 
Mexico in partnership with 
the United Way of South-
west New Mexico have been 
able to create the Nonprofit 
Emergency Fund to provide 
micro-grants to nonprofit 
organizations in Southwest 
New Mexico, spanning 7 
counties; Dona Ana, Grant, 
Hidalgo, Lincoln, Luna, 
Otero, and Sierra counties. 
The fund, which operates 
on an as-needed basis, 

assists nonprofits as they 
adapt to how services are 
provided to their clients 
during this COVID-19 
health pandemic. Applica-
tions requesting funding 
for technical assistance will 
be considered. Awards will 
range from $2,500- $5,000. 
It is our goal to fund at 
least 9 organizations as they 
adapt to the new normal of 
virtual meetings and pro-
viding classes virtually.  

The other initiative 

provided by United Way 
of SWNM is the Stamp 
Out Hunger Donor Drive 
which is a fundraising effort 
in partnership with Casa 
de Peregrinos and the Las 
Cruces Hispanic Chamber 
of Commerce. The current 
pandemic-related economic 
shutdown has worsened 
food insecurity that affects 
many individuals in our 
community, including chil-
dren, elderly and military 
veterans. And although 
food insecurity has only 
worsened, local food pan-
tries are continuing to work 
hard to serve our commu-
nity and help the growing 
number of families who are 
food insecure.

During the month of 
September, community 
members and local business-
es contributed to this online 
fundraising effort for a total 
of $14,000! All funds raised 

will be distributed during 
the month of November to 8 
local food pantries in Dona 
Ana and Sierra counties. 
These micro-grants will 
help supply emergency food 
for our most vulnerable 
neighbors and make a large 
impact for these local food 
pantries. The grant is timely, 
especially as the holiday sea-
son is quickly approaching.

Even though United Way 

of SWNM is part of a much 
larger network of other 
United Ways and, we know 
that we can’t accomplish 
work locally without our 
local nonprofit partners. It 
is our hope that with both 
of these initiatives we assist 
sustaining those organiza-
tions doing important work 
in the region, so they can 
keep serving our commu-
nity even in times of crisis.

AMANDA
MORALES
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BY U.S. SEN. TOM UDALL
For many families and 

business owners, access 
to quality and affordable 
health care has never felt 
as urgent as it does today, 
while we live through a 
once-in-a-century pan-
demic. I have been work-
ing hard to connect New 
Mexicans with the federal 
resources they need to stay 
safe and healthy. Unfortu-
nately, a years-long assault 
on our health care system 
by Republicans and the 
Trump administration is 
threatening to upend the 
Affordable Care Act at pre-
cisely the time that we need 
it the most.

In addition to connecting 
hundreds of thousands of 

New Mexicans with acces-
sible and affordable health 
care, the Affordable Care 
Act (ACA) has provided 
an economic boost to New 
Mexico’s small business 
owners and entrepreneurs. 
Nationally, more than half 
of all ACA marketplace 
enrollees are small business 
owners, self-employed in-
dividuals, or small business 
employees. 

The ACA has created a 
path to independence and 
cost savings for so many 
New Mexico small business 
owners and entrepreneurs. 
I have had the privilege 
to meet so many business 
owners across our state 
who—in addition to operat-
ing establishments that help 

make up the foundations 
of our communities— treat 
their employees like family.

The ACA has made it 
easier for small business 
owners to offer competitive 
benefits to their employees 
and save money on insur-
ance premiums. It’s also 
protected over 800,000 of 
our family members in New 

Mexico with pre-existing 
health conditions, to which 
we unfortunately have to 
add the over 30,000 CO-
VID-19 survivors. While 
the ACA can be improved, 
it is clear that the law has 
lessened health disparities 
across our state and saved 
lives.

Instead working to im-
prove health care for New 
Mexicans and Americans, 
Republicans and the Trump 
administration are attempt-
ing to once again eviscer-
ate the ACA – this time in 
the Supreme Court. After 
years of trying and failing 
to repeal the ACA without 
offering a replacement, 
Republicans have taken this 
fight to our nation’s highest 

court and rushed a new 
confirmation to overturn 
the law just days before the 
election. The Court will 
hear arguments on Novem-
ber 10 and the future of the 
ACA hangs in the balance.

I have joined Demo-
cratic lawmakers to support 
the ACA. I submitted an 
amicus brief with Sen-
ate Democrats urging the 
Supreme Court to protect 
health care because I know 
how important this law is 
for New Mexicans. I also 
support improving upon 
the ACA to expand cover-
age to even more families 
and businesses. Health care 
is a human right and no one 
in this country should have 
to go without it, especially 

during a pandemic. 
It’s simply good busi-

ness to have good health 
care. Small businesses can 
compete more effectively 
when they can offer their 
employees affordable health 
coverage. Entrepreneurs are 
more likely to act on their 
great ideas when they know 
they can count on health 
care no matter what. Above 
all, we all do better when 
our employees, our families 
and ourselves are healthy.

There is a lot at stake 
in this fight. I want small 
business owners and work-
ing families to know that 
I am in your corner and 
will be working to protect 
your health care during this 
pandemic and beyond.

UDALL

Securing our Health Care: How the Affordable Care Act 
saves lives and helps small businesses in New Mexico
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Keeping Schools Safe
BY U.S. SENATOR 
MARTIN HEINRICH

I am enormously proud 
of the record turnout of 
voters in New Mexico and 
across the whole country 
who made their voices 
heard in this year’s elec-
tion. I cannot wait to work 
alongside President-Elect 
Joe Biden and Vice Presi-
dent-Elect Kamala Harris 
to unify our country and 
confront the pressing chal-
lenges we face. It has been 
an absolute honor to work 
with Senator Tom Udall and 
Congresswoman Xochitl 
Torres Small for these last 
years, but I am just as eager 
to find new ways to keep 
fighting for southern New 
Mexico alongside Senator-
Elect Ben Ray Lujan and 
Congresswoman-Elect 
Yvette Herrell. 

No matter who is sitting 
in the White House or 
which political party con-

trols the United 
States Senate, I 
remain firmly 
committed to 
delivering for 
New Mexico 
workers and 
families. As we 
all look toward 
these coming 
months and 
the year ahead 
under new leadership, we 
must take on the CO-
VID-19 pandemic armed 
with facts and science, 
rebuild our economy and 
communities, and build a 
fair and equal playing field 
for all Americans. That 
needs to start with a focus 
on our schools.

To say that New Mexico's 
parents and teachers have 
gone above and beyond 
during this pandemic 
would be a real under-
statement. So many of our 
educators have worked even 

longer hours 
and have been 
forced to come 
up with creative 
solutions to un-
foreseen prob-
lems. We must 
do better to pro-
vide teachers, 
students, and 
parents with all 
of the training 

and resources they need to 
cope with these challenges. 
However, we must also 
acknowledge that remote 
learning can never fully 
replace the rich experiences 
teachers provide in their 
classrooms. 

A recent report presented 
to the New Mexico Legisla-
tive Finance Committee 
found that far too many of 
our students and families 
are falling behind in the 
remote learning landscape. 
The report found that 
teachers have been un-

able to contact 1 in 5 New 
Mexico students and that 33 
percent of students in our 
state are not participating in 
remote instruction. Those 
devastating statistics show 
us why we must prioritize 
securing the resources, 
equipment, and support 
schools need to safely re-
open for in-person instruc-
tion so all of our students 
can succeed.

As part of that effort, I 
convened educators from 
districts across New Mexico 
last month to discuss how we 
can improve indoor air qual-
ity in our schools. The latest 
science shows that creating 
safer indoor environments 
is necessary if we want to 
reopen our schools and busi-
nesses. Replacing old HVAC 
systems and investing in 
modern proven technologies 
will help with filtering out 
viral particles. This is the 
right thing to do in context 

of the pandemic and also for 
better long-term health of 
students and educators.

I'm pleased that the New 
Mexico Public Education 
Department has been work-
ing with school districts 
to assess and upgrade air 
filters as part of their plans 
to safely restart in-person 
instruction. However, I 
recognize that districts will 
need significant financial 
and technical support. 
That's why I introduced the 
Keeping Schools Safe Act to 
provide $1 billion in federal 
grants to help elementary 
and secondary schools 
across the country build 
safer and healthier indoor 
environments. 

I am calling on congres-
sional leaders on both 
sides of the aisle to include 
resources for schools to 
help them improve their 
indoor air ventilation and 
air decontamination in the 

next major relief legislation 
we pass. This should be in 
addition to the $175 billion 
of additional funding that 
Congress urgently needs to 
dedicate for the Elementary 
and Secondary Emergency 
Relief Fund. Without that 
funding, schools are already 
facing desperate financial 
circumstances and deep un-
certainty as cases of the virus 
spike and we head toward the 
end of the fall semester.

I will never stop fighting 
for the support New Mexico 
families and workers need, 
the science-based public 
health response necessary 
to save lives, and economic 
investments to rebuild our 
communities. As always, if 
there is any way that I can 
assist you or your family 
during this time, please 
don't hesitate to contact my 
Las Cruces office by calling 
575-523-6561 or by visiting 
Heinrich.Senate.Gov.

HEINRICH

8            EL PRÓSPERO NOVEMBER / DECEMBER 2020

1740-A Calle de Mercado, Las Cruces
575-524-8065

www.lascrucesbulletin.com

Local news and 
entertainment 

since 1969

Right at Home
As we have for the past 50 years, the 

Las Cruces Bulletin is working diligently to keep 
you informed and entertained.

Our full, printed edition is delivered each 
Friday, and also check our website, 

www.lascrucesbulletin.com.
We provide snapshots of the news with our 

eBulletin, an e-mail newsletter. To join our 
eBulletin mailing list, send a request to richard@
lascrucesbulletin.com. We’re right at home with you.


